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EMANUELA MELCHIORRE, Fashion designer

“Passion with purpose”

Emanuela Melchiorre has been defying convention since she was a little girl. Inspired by her great-aunt’s
independent and non-conformist spirit, she pursued a degree in Economics and Business, later working as a
journalist and traveling to Cameroon for a FAO mission, where she applied her knowledge in the spirit of
service. In 2020, she made a radical change and founded the sustainable fashion brand Mela Wedding, a
venture deeply intertwined with her personal philosophy and ethical beliefs. Since then, the brand has gone
from strength to strength.

During our interview at her charming loft home, Emanuela revealed an intriguing mix of intellectual depth,
analytical skill, and deep-rooted ethics, combined with a passion for color and elegance. Her Buddhist faith
plays a central role in both her life and her business, shaping her approach to fashion as an expression of
shakubuku—the pursuit of happiness for all. She believes that true success comes not just from creating
beautiful garments but from fostering joy and purpose in the lives of the women she dresses and the artisans

she collaborates with.

Time and again, she returns to the idea that fashion is not only about craftsmanship but about working with
both the hands and the heart. Her vision extends beyond creating exquisite pieces—it is about building a
community, a movement of women who find empowerment and fulfillment in their work. Throughout our
conversation, themes of following one’s own vision, staying true to a moral compass, and building a
business that leaves a meaningful impact on the world emerged repeatedly. Emanuela’s journey is a
testament to the power of aligning passion with purpose, proving that fashion can be both an art form and a

force for good.

Describe your brand in three words:

Authentic, elegant and comfortable.

What inspired your transition from journalism and economics to sustainable fashion?
My transition happened because | answered a calling. As a child, I often spent summers with my
grandmother—and as you know, summers feel endless when you're young. To keep me occupied (and well-

behaved), she started teaching me to knit. Almost immediately, | fell in love with it.

What fascinated me most was her approach. My grandmother was a true creative—she never followed
patterns. Instead, she would take a thread and begin crafting something entirely from her imagination. In her

mind, she already had a vision of the finished piece, much like a sculptor working with clay or wood.
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Traditional knitting, on the other hand, follows strict instructions—stitch by stitch, row by row, according to
a predefined pattern. That kind of structured approach would have been impossible for me; it’s simply not in

my nature. Creativity was always what excited me most.

My grandmother’s way of creating was deeply intuitive. She taught me not just the techniques but also how
to navigate the unexpected. When you follow a creative flow, you inevitably encounter challenges—but
instead of seeing them as obstacles, she showed me how to transform them into opportunities. Every
problem sparked a new idea, pushing creativity even further. She passed down little tricks, and those tricks

became new moments of inspiration.

Looking back, it was more than a skill—it was a life lesson. There was so much philosophy in what she
taught me. In her simplicity and modesty, she likely never realized how much wisdom she was passing on.
But in those moments, she gave me the foundation to

understand creativity, problem-solving, and even life itself in ——

a completely different way.

It’s not every day that someone makes such a radical
career change. It’s an intriguing choice. What led you to
that crossroads in your life? Was knitting something you
had always done in your free time?

Yes, ever since | was a child. Knitting has always been more
than just a hobby—it’s been a kind of therapy for me. During
difficult moments, it helped me find calm and clarity,
allowing me to focus only on what truly mattered in that

moment.

When you decided to take the plunge and launch your
brand, how did you envision your future? What was your vision for your brand?

My vision is complex—because | never set out to create just a small knitwear brand that could support me
or my family. My goal has always been bigger. | want to create something unique and beautiful, something
that women truly love. | want my designs to make women feel comfortable and confident in themselves,
while also giving them the opportunity to contribute to the world around them and support other women.

That’s the heart of my vision.
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I see a future where I’m surrounded by women who are not only passionate about their work but genuinely
happy doing it. Not in a small local workshop, but in a thriving fashion brand—one built on a shared vision:
that each of us has the power to make a difference, and together, we are working to make that happen.

How has your background in journalism and economics influenced your approach to fashion design?
"My background has been especially useful in the practical, strategic side of things. | knew | wanted to work
in knitwear—it was my way of expressing myself—but knitwear is an immense world. You can create
anything: clothing, home decor, children's items, even accessories for pets. | had to find a clear direction, a
focus that would help me avoid unnecessary obstacles and allow me to bring my vision to life more

efficiently—with less wasted time, energy, and disappointment.

That’s where the economist in me came into play. I applied the logic of the niche—the idea that finding an
untapped or underserved market gives you an advantage. When you identify the right niche, everything
becomes easier. Ideally, you position yourself as the only one offering exactly what that market needs,
allowing you to carve out your own space before others even think of it. That strategic approach has shaped

the way I’ve built my brand."

Shortly before I decided to launch my brand in September 2019, | got married in June. | had my wedding
dress, but I needed a shawl or something elegant to cover my shoulders for the evening. While I found a
solution, | realized there was a gap in the bridal market—an unmet need for beautifully designed wedding
shawls. I thought to myself, “Who knows, maybe no one has thought of doing it in an organized way
because it's the classic thing that your grandmother probably makes for you when she knows you're getting
married, and she knits it for you, and that's a delightful thing, truly beautiful. Why not turn this beautiful
moment of love into an activity that can self-sustain, support itself in some way? And so | analyzed Etsy, the
crafts website, | went to see how the sales of handmade shrugs from small artisans were going, and | saw
that very often this product became a bestseller and gave me a bit of courage. | said, "There's probably a

market." This is the economic analysis, not quantitative, but on an empirical basis. | found that beautiful.

Were there any essential or pivotal moments that made you realize it was the right path for you?
"Yes, there were so many moments! Every time | met a new collaborator who responded with enthusiasm,
it gave me courage. These people reinforced my vision—they confirmed that what | wanted to achieve was
not only possible but worth pursuing. Sometimes we adjusted small details, but the core idea always

remained intact. Each time | took a step forward, | found reassurance.
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Of course, there were also moments of deep doubt—especially when sales weren’t going as expected, when
the numbers didn’t add up, and I couldn’t cover my costs. But even then, I kept believing. What truly carried
me through was the people around me—their enthusiasm, their willingness to go the extra mile to help me
succeed. When | saw how much they believed in me, | believed in them too. And in those moments, even
when | felt like giving up, | kept going. Because while | may not have fully reached my vision yet, the

human connections I’ve built remind me that ’'m on the right path."

What's the biggest challenge and what part of what you do gives you the most satisfaction?

The greatest satisfaction comes from two areas: the production side—working with suppliers, which I truly
enjoy—and, most of all, the relationship with my
clients. | have the privilege of meeting them at a
particularly joyful moment in their lives. Most of my
clients are brides or elegant women preparing for a

special occasion, wanting everything to be perfect.

There’s often some anxiety, but it’s a kind of creative
excitement—it comes from the desire to make every
detail just right. And overall, the mood is one of
happiness. | feel incredibly lucky to work with people
experiencing such beautiful moments. That energy is

contagious, and it’s what I love most about what I do."

My biggest challenge is finding and entering new
markets. Right now, | feel alone in this process—I
need someone to collaborate with or guide me in that

area.

So far, the approaches I’ve encountered are quite
traditional: advertising, a website, e-commerce. While these are valid strategies, I don’t believe they’re the
only way. There are other possibilities I haven’t explored yet simply because I haven’t met the right people.
That’s why I’m actively networking—I want to create opportunities, to give life the chance to prove me

right.

This is a time of openness for me. I love meeting people from all backgrounds, and right now, I’'m especially
drawn to female networking circles. | feel a deep need for connections with women—women who approach

challenges not as obstacles but as opportunities for collaboration and support. There’s a kind of synergy that
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happens when women come together, whether in the same field or complementary ones. You never know
where the next great idea will come from, but | believe that through these exchanges, the right opportunity

will arrive at the right moment.

It’s a challenging time, full of uncertainty. I wish I had the answers now, but I don’t. Still, there’s beauty in
this stage—because at any moment, the right person, the right idea, or the right partnership could change
everything.

Where do you see Mela Weddings in 5 to 10 years?

In 5 years, | see myself with a showroom in America and a showroom in the Middle East.

Who are the women who inspire you?

"There are many women who inspire me, both in history and in my own life. For some reason, | feel a
strong connection to Marie Curie—not because | see myself as brilliant as she was, but because | admire her
determination. She pushed forward despite the obstacles, absolutely convinced of the value of her
discoveries and their potential to benefit humanity. Even though recognition often went to her husband, she
remained steadfast in her work. | love the story of a journalist asking her what it was like to be married to a

genius, and she simply replied, ‘T don’t know—ask my husband.” That kind of quiet strength inspires me.

In my own life, one of the women who has made the biggest impact is my Aunt Adriana. She taught me
what it means to live as a woman, how to embrace life fully. Her wisdom shaped me, and even now, | still
feel her presence guiding my decisions. | hear her voice within me, and in a way, she is still here, offering

her perspective, sharing her strength. That connection is something I carry with me always."

If a woman reading this is considering a career change, like you did, but is struggling with doubt,
what advice would you give her?

The best time for change is always the present. Don’t wait until you feel ready—just take the leap. Don’t tell
yourself you’re too old, too inexperienced, or not educated enough. Those are just excuses that keep you
stuck. If you feel the call to change, trust it and take action. | was 45 years old when | transformed my life,

and it was the best decision | ever made.
Any advice for your younger self?

Start earlier.

Oh, interesting—start earlier? As in, start in fashion sooner?

PWA ~ Via E.Q. Visconti 103 - 00193 | ROME - Italy ~ pwarome.org ~ info@pwarome.org



EMANUELA MELCHIORRE, Fashion designer

No, | mean start building relationships sooner. Open yourself up to the world at 19. Meet people, truly get to

know them. Don’t be afraid of the world. There’s so much to gain from diving in headfirst.

I always visualize choices like standing at the edge of a high diving board. You take the leap—just like in
life. No safety net, just trust. You dive, and it will be fine.

So that’s my advice: do it sooner.

How does your Buddhist faith and sense of ethics inform your fashion business?

Buddhism is deeply rooted in determination. It’s a practice of setting clear intentions—goals that guide your
path. The ultimate Buddhist goal is shakubuku, which means working toward the happiness of all people.
It’s about creating a positive impact in the world, and that principle is at the core of everything I do.

I believe that true happiness is interconnected. If | want to bring joy to others, I must cultivate joy within
myself. There’s no divide between self-fulfillment and service to others—they go hand in hand. That
philosophy translates directly into my business. Mela Weddings isn’t just about fashion; it’s an external

expression of an inner commitment to beauty, integrity, and shared happiness.

In Buddhism, it’s said that when you change your internal state, your external environment transforms as
well. My business is a reflection of that transformation—a way to bring light, joy, and a sense of purpose to

the women | design for, the artisans I collaborate with, and the world at large.

How do you see the role of women designers in shaping the future of sustainable fashion, and what
impact do you believe collaboration within this association can have on the industry?

Women designers play a crucial role in shaping the future of sustainable fashion, bringing an innovative
vision that is sensitive to environmental and social needs. Sustainable fashion is not just about eco-friendly
materials or ethical production processes but also about a profound cultural shift, where female creativity
can be a driving force for transformation. Women designers often develop a more holistic approach that

integrates aesthetics, functionality, and social responsibility, emphasizing durability and inclusivity.

Within our Conscious Fashion Collective in Rome, collaboration will be key to amplifying this impact. The
collective is built on three main pillars: upcycling, slow fashion, and social tailoring. Upcycling gives hew
life to waste materials, transforming them into unique pieces and reducing waste. Slow fashion promotes a
more ethical and mindful pace of production and consumption, focusing on quality and craftsmanship.
Social tailoring creates training and job opportunities for people in need, connecting environmental

sustainability with social impact.
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By uniting these three pillars, our collective becomes an ecosystem where individual talent is strengthened
through teamwork. This synergy not only fosters the professional growth of its participants but also helps
establish new industry standards, proving that an ethical and aesthetic fashion model is not just possible but

necessary.

Through our collective, we aim to influence the sector with more transparent practices, give voice to new
sustainability-driven aesthetics, and raise awareness among both consumers and institutions. Sustainable
fashion is the future, and women designers can be at the forefront, transforming the industry into a

laboratory of conscious innovation and positive change.

How has your brand evolved since you founded it in 20207

When | founded Mela Wedding in 2020, I never imagined that the journey would take such a broad and
intricate direction. The brand was born almost instinctively, from a deep passion for fine yarns and artisanal
craftsmanship. In the beginning, | focused exclusively on creating bridal cover-ups—unique pieces made
from cashmere and super kid mohair, designed to accompany women on their most important day with
elegance and refinement. Each piece was the result of meticulous work, a balance between tradition and

innovation that | wanted to keep alive.

Over time, however, | felt that Mela Wedding could not remain confined to that world. Clients would return,
telling me how my pieces had made them feel special, but they wanted more—not just for their wedding day
but for their everyday lives, for other significant moments. So, almost naturally, | began to expand my
vision. From cover-ups came capes, then stoles, and gradually, the idea of a full collection took shape. It

was no longer just bridal fashion but a lifestyle, a way of embracing elegance in every season.

Today, Mela Wedding is a brand with many facets. The commitment to fine materials remains unchanged,
but now it extends into a broader offering, with collections that accompany women through all stages of life.
From the Mela Privé line, featuring personalized demi-couture pieces, to the Botanical Collection, inspired
by the colors and shapes of nature, each piece is designed to enhance femininity in an authentic and timeless

way.

Looking back, | see a natural evolution, but above all, | feel that | have built something that truly represents
me. Mela Wedding is not just a brand—it is my way of telling the story of Italian craftsmanship, of giving
voice to an aesthetic that blends tradition and modernity without imposition or stereotypes. Every woman
who chooses one of my pieces carries a part of this journey with her, and that is what moves me the most

about the path | have taken.
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What do you want your legacy to be?

If I think about what | want my legacy to be, | imagine something that goes beyond fashion, beyond the
garments | have created, and beyond the brand | have built. | would like to leave a mark that speaks of
beauty—not just in an aesthetic sense, but a beauty made of authenticity, quality, and conscious choices.

When | started Mela Wedding, my goal was to create something refined yet deeply human. | have always
believed that a dress is not just a piece of fabric sewn with skill but a language, a way of telling a story. That
is why | chose to work with fine yarns, to care for every detail, and to design pieces that do not follow
fleeting trends but can stand the test of time with grace.

Now that the brand has evolved, the collections have expanded, and my creative language has grown richer,
my greatest desire is for this philosophy to continue to live on—independent of me. | would love for Mela
Wedding to become a point of reference for those who seek elegance that does not impose but rather
accompanies. For those who see fashion not just as an industry but as an art form and a means of free

expression.

I dream that the women who wear my designs feel represented, that they find in them an ally—a piece of
their own story. And, above all, | want to leave a message of inclusivity: that beauty has no age, no size, no
borders. That one can be elegant without sacrificing comfort, that one can be sophisticated without feeling

trapped in a predefined model.

But my dream is not only about the women who wear my designs; it is also about those who create them. |
want to build an ecosystem where the fashion industry is a fairer, more fulfilling, and more humane place.
An environment where women feel accomplished, respected, and actively involved in a production process
that does not exploit them but instead brings them happiness. To me, tailoring is also this: an art that values
those who practice it, that allows self-expression, that enables one to build something with their own hands

and see their work come to life and radiate beauty.

My legacy is not just a collection of garments, but a way of looking at fashion and femininity with new
eyes. If one day someone wears a Mela Wedding piece and feels they have found something that belongs to
them, that makes them feel good in their own skin, and if the person who created it finds satisfaction in their

work, then | will know that | have left something real behind.
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